
www.spectrum.ieee.org

Reach the  
brightest tech 
minds to build 
your business

2012  In tegra ted  Med ia  K i t



community
IEEE Spectrum  — growing  
circulation to grow your business

IEEE SpEctrum continues proving its success as the ideal print and online 
advertising partner to realize your business goals through:

 • A growing circulation of over 400,000 IEEE members

 •  Industry recognition as the leading print and online technology 
information provider, with an average of 550,000 unique visitors 
per month

 •  Award-winning exclusive and authoritative editorial that connects your 
brand with the brightest tech minds in your business 

 • peer-reviewed, ‘heads up’ content approach to a ‘heads up’ audience

 • powerful, fully integrated channel advertising solutions

 •  reaching key IEEE members – major players and key decision-makers 
in the development of the latest technology, engineering and science 
advances

WHAt Our rEADErS SAY ABOut IEEE SpEctrum:
 89%   regularly read IEEE Spectrum cover stories

82%   provides important, timely information on emerging technologies

81%   Delivers content that is superior in terms of presenting scientific 
and technical stories relative to other scientific-related publications 
in the field

74%   regularly read IEEE Spectrum feature stories

60%  Offers intellectually enriching content 

For more information, call +1 212 705 8939 or 
visit http://advertise.ieee.org/contact/product. 

www.spect rum. ieee.org

69%
of IEEE Members read  
3 out of 4 issues of  
IEEE Spectrum regularly.

IEEE MEMbErs pErForM Many FunctIons

Design Engineering 51%
Software Engineering 30%
test Engineering 27%
Education 23%
telecommunications 21%
management 18%
Networking  16%
purchasing/procurement 15%
It Services 13%
Security/privacy 12%
manufacturing/production 11%
marketing/Sales 8%
Supply chain 5%
Other   11%

c-LEvEL ExEcutIvE proFILE

Active corporate board members for  
technology companies – 31%

Active board members in education and  
government organizations  – 15%

typE oF organIzatIons

Large – Greater than 10,000 Employees – 33%

medium – From 1,000 to 10,000 Employees – 19%

Small – Less than 1,000 Employees – 26%

2011 IEEE Spectrum Signet Ad Impact Study
2011 IEEE Spectrum Signet Subscriber Study
2010  IEEE Spectrum Subscriber Study
2005 Erdos and morgan Subscriber Study



Award-winning editorial = a winning  
advertising environment

AWARDS

For more information, call +1 212 705 8939  
or visit http://advertise.ieee.org/contact/product. 

www.spect rum. ieee.org

IEEE SpEctrum prINt AND ONLINE feature content consistently 
wins awards every year in the engineering media category. three out of four issues 
of IEEE Spectrum are actively sought out and read for their engaging, authoritative 
and exclusive content. Written and reviewed by industry leaders and peers, our 
award-winning content highlights current and next generation technologies, 
communicating them to the target audience you want to capture.

American Society of Business 
Publications Editors Merit Awards

•   Gold – Opening page/Spread, 
computer-Generated Imagery: “the 
Greening of the Supercar” (October)

•   Gold – podcast: “the Liberal Arts Goes  
Data mining” 

•  Gold – Web microsite: “telepresence  
Special report” 

• Silver –   Blogs – Automaton 

•  Bronze – Individual profile: “the man 
Who made a copy of Himself” (April)

• runner up – magazine of the Year

Association and Media 
Publishing (formerly SNAP)

•  Gold EXcEL Award – Antarctica: Life on 
the Ice (2010)

•  Gold EXcEL Award – Best Single Issue – 
Water vs. Energy (June 2010)

•  Silver EXcEL Award – media  
Innovation – Automaton Blog

•  Bronze EXcEL Award – cover 
photography – Water vs. Energy  
(June 2010)

•  Bronze EXcEL Award – General 
Excellence – (September, October, 
November 2010)

•  EXcEL EXtrA! Award, magazines: cover 
photography (June 2010)

American Business Media

•  Neal Award – Antarctica: Life on the Ice 
(2010)

•  Neal Award – Best Web Site

•  Neal Award – Best Blog – Automaton

min’s (Media Industry Newsletter) Best 
of the Web Awards

•  Best Newsletter – robotics News

The Society of Publication Designers 
(SPD)

•  the trouble With multicore – Illustration 
(July 2010)

•  the Long and Windy road – the Data 
Infographic (October 2010)

•   Water vs. Energy – cover photography 
(June 2010) 

Utne Independent Press Awards

•  Finalist – Spectrum – Best Science/
technology coverage

On average,  
IEEE Spectrum  
subscribers spend

62 minutes
reading each issue.

of IEEE Members read  
3 out of 4 issues of  
IEEE Spectrum regularly.

2011 IEEE Spectrum Signet Subscriber Study



82%
of subscribers agree that  
IEEE Spectrum keeps 
them well-informed on 
emerging technologies.

influence
Don’t count who you reach — 
reach who counts

For more information, call +1 212 705 8939 or 
visit http://advertise.ieee.org/contact/product.

www.spect rum. ieee.org  2008 IEEE Subscriber Study, mark rothman and Assoc., Inc.
2011 IEEE Spectrum Signet Subscriber Study

IEEE member Loredana Bessone prepares explorers for the rigors of space at the 
European Space Agency. photo: Andreas teichmann

HOW cAN YOu SuccESSFuLLY mArkEt tO IEEE 
mEmBErS? IEEE Spectrum helps you directly influence and engage the 
creative community developing the technologies of today and tomorrow by 
delivering what EEs look for in your marketing:

•  communicate your available technical solutions 97%

•  Describe how your products will help them resolve 
technology obstacles unique to the industry

95%

•  Define the scope and progress of your developmental 
technology work

93%

• provide direct engineer access 82%

•  Describe how you engage in collaboration with the 
engineering community

72%

•  Deliver more information about technology solutions and 
collaboration in your advertising and promotion rather than 
branding your company or featuring specific products

70%

tHE IEEE cOmmuNItY
IEEE comprises a global community of leading innovators who explore how 
technology drives industry and impacts modern society and business – both  
today and tomorrow.

 • they are focused and working on the next “Big thing”

 • they are constantly driving change 

 • they are actively looking for solutions to complex problems

 • they are driven by success, to drive yours



79%
of subscribers  
have taken action 
as a result of  
reading articles in 
IEEE Spectrum.

Access the highly-engaged  
IEEE member community

engAgeD

For more information, call +1 212 705 8939 or 
visit http://advertise.ieee.org/contact/product.  

www.spect rum. ieee.org

IEEE mEmBErS DON’t JuSt rEAD IEEE SpEctrum, they 
devour it. they pass it on to their colleagues. they refer to it in their patents. 

They pay attention to the advertising. they purchase the products that are 
advertised and use them in their designs. 

2011 IEEE Spectrum Signet Subscriber Study

IEEE member Jordin kare aims to propel rockets and helicopters with light.
photo: Brian Smale

Base = Total Answering (394)
Multiple Responses Permitted

0% 10% 20% 30% 40% 50% 60% 

Referred to, routed or discussed an article 
with someone else

Saved or filed an article for future reference

Visited company’s website noted in an article

Incorporated information from an article into work

Other

Have not taken any action

Evaluated, specified or recommended or purchased 
a product/service or method noted in an article

Requested additional information from a company 
noted in an article

51%

41%

39%

23%

8%

7%

—3%

21%

IEEE mEmBErS
•  think that the advertising in IEEE Spectrum educates and 
is an important part of the publication 

35%

•  Believe that companies that advertise build trust and are 
seen as a reliable source 

29%

ActIONS tAkEN DurING tHE pASt YEAr AS A rESuLt 
OF rEADING ArtIcLES IN IEEE SpEctrum



Integrated solutions =
maximum ROI

IEEE mEmBErS vISIt tHE IEEE SpEctrum WEB SItE to 
interact with the rest of the engaged IEEE audience, and stay current on emerging 
technologies in a variety of ways:

banners – our news articles receive 78% of total visits/week

Webinars – attendance that beats industry averages by 134%, and receive 
25.5% of total visits/week

12 broad and targeted newsletters, including our tech Alert, which 
broadcasts highlights of IEEE Spectrum Online content to nearly 400,000 
readers/week

Multimedia – videos, slideshows, podcasts – receive 41.8% of total 
visits/week

Whitepapers – receive 38.1% of total visits/week

blogs – receive 24% of total visits/week

Microsites – deliver topic-focused content to an engaged audience who 
want and need your technology

ADveRtiSing

For more information, call +1 212 705 8939 or 
visit http://advertise.ieee.org/contact/product.

www.spect rum. ieee.org

71%
of IEEE Spectrum 
Web site visitors rate 
it above average 
compared to similar 
technology sites. 

MonthLy statIstIcs

unique visitors – 550,000

returning visitors – 203,500

New visitors – 346,500

page views – 1.4 million

total Impressions – 6.3 million

Avg. page visit Duration – 2 minutes

Avg. visits per visitor – 1.5

Avg. page views per visit – 1.9

2010 Audience usage & Attitude Survey for IEEE Spectrum
  ON24 Industry Averages

 2011 IEEE Spectrum Signet Subscriber Study
2011 Special Interest media IEEE Spectrum Web Site Study 

Search Engines

TECHNOLOGY Magazines

TECHNOLOGY Websites

E-Newsletters

Live Conferences/
Events/Trade Shows

Online Webinars/
Virtual Trade Shows

TECHNOLOGY Blogs

Social Media Websites

Base = Total Answering (390)
Multiple Responses Permitted

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

87%

64%

62%

39%

38%

31%

19%

10%

mEDIA SOurcES uSED tO GEt tEcHNOLOGY NEWS 
AND INFOrmAtION



Base = Total Answering (316)
Multiple Responses Permitted

0% 10% 20% 30% 40% 50% 60% 70%

Specify or set 
requirements

Offer advice or 
recommendations

Determine need

Select/recommend 
vendors

Approve purchases 30%

47%

59%

63%

65%

LEvEL OF prODuct/SErvIcE purcHASE INvOLvEmENt 
AcrOSS tHE IEEE mEmBErSHIp

Our INtEGrAtED tEcHNOLOGY cHANNEL mArkEtING 
ApprOAcH enables you to leverage the purchasing power of IEEE members 
with customized packages to effectively target our audience.

IEEE mEmBErS WHO ApprOvE, AutHOrIZE, rEcOmmEND, 
SELEct Or SpEcIFY prODuctS Or SErvIcES

channEL optIons

• Aerospace

• Biomedical

• computing

•  consumer 
Electronics

• Energy

• Green tech

• robotics

• Semiconductors

• telecom

• Geek Life

• At Work

MonthLy statIstIcs

unique visitors – 550,000

returning visitors – 203,500

New visitors – 346,500

page views – 1.4 million

total Impressions – 6.3 million

Avg. page visit Duration – 2 minutes

Avg. visits per visitor – 1.5

Avg. page views per visit – 1.9

Customized channel marketing  
solutions = success for you

PoWeR

For more information, call +1 212 705 8939 or 
visit http://advertise.ieee.org/contact/product. 

www.spect rum. ieee.org
2011 Special Interest media IEEE Spectrum channel Studies

2011 IEEE Spectrum Signet Subscriber Study

IEEE member ricky Langer designs and maintains technical systems
for the world’s leading sports network. photo: David Yellen

92%
of site visitors  
follow-up, including 
asking for additional 
information from 
advertisers.

test and measurement 79%

power and Energy 65%

Semiconductors 55%

robotics 43%

telecommunications 32%



2012 Media Planner

month close materials Editorial Features 2012 Bonus Distribution

Jan 1 Dec 8 Dec >	 	Annual technology Analysis issue >	 consumer: cES, Las vegas, Nv
>	 telecommunications: IEEE ccNc, Las vegas, Nv

Feb 3 Jan 9 Jan > Aerospace: 6 Day Satellites
> Aerospace: Laser IED Detection
> Greentech: Solar maximum
> Semiconductors: reconfigurable Graphene Logic
> Geek Life: Dream Jobs

>	 	Semiconductors: Solid State circuits, San Francisco, cA
>	 telecommunications: IWcE, Las vegas, Nv

mar 1 Feb 8 Feb >	 Aerospace: Deflecting Asteroids
>	 Biomedical: Interface to the Brain
>	 Biomedical: Single molecule DNA Sequencing
>	 computing: the Haiku OS
>	 Geek Life: marissa meyer

>	 	telecommunications: Optical Fiber communications conference, 
Los Angeles, cA

>	 telecommunications: INFOcOm, Orlando, FL
>	 	telecommunications: IcASSp, kyoto, Japan
>	 	Semiconductors/computer: 2012 uS multicore Expo, San Jose, cA
>	 	computer: Embedded Systems conference, San Jose, cA

Apr 1 mar 8 mar >	 	Aerospace: Amateur Extrasolar planet Hunt
>	 computing: Apes & computers
>	 	Energy: Impact of consumer Behavior on the Smart Grid
>	 Green tech: top 10 tech cars
>	 Semiconductors: Nanorelays

>	 telecommunications: Sarnoff Symposium, princeton, NJ
>	 telecommunications: NAB, Las vegas, Nv
>	 	computer/telecommunications/Semiconductors: IEEE rFID 2012, 

Orlando, FL
>	 	SHrm talent and Staffing management conference & Expo, 

Washington, Dc

may 2 Apr 9 Apr >	 Energy: Alt. Energy is Bunk
>	 Energy: thermopower waves 
>	 Geek Life: profile — IEEE medal of Honor Winner

Jun 1 may 8 may >	 Special Issue: the Future of money >	 telecommunications: IEEE Icc, Ottawa, ON, canada
>	 telecommunications: mtt, montreal, Qc, DA
>	 	computer/Semiconductors: Design Automation conference, 

San Francisco, cA
>	 telecommunications: IEEE SEcON, Seoul, korea

Jul 1 Jun 8 Jun >	 	computing: recommender Systems at amazon.com
>	 Semiconductors: Semiconductor variability
>	 At Work: coevolving with tech

>	 telecommunications: Antennas and propagation, chicago, IL
>	 	Energy: IEEE power & Energy Society meeting, San Diego, cA
>	 Semiconductors: SEmIcON West, San Francisco, cA

Aug 2 Jul 9 Jul >	 consumer Electronics: the iphone in 20 years
>	 Energy: Internet power
>	 Energy: Nuclear reactor Life Extension
>	 	Semiconductors: programmable Nanowire processors 

>	 Energy: Emc, pittsburgh, pA

Sep 1 Aug 8 Aug >	 computing: truth about tHz Waves
>	 Energy: mangetic monopoles
>	 robotics: Bacteria Bots
>	 Semiconductors: 3D packaging

>	 	computer: Embedded Systems conference, Boston, mA
>	 	telecommunications: IEEE pImrc, Sydney, Australia

Oct 31 Aug 7 Sep >	 Aerospace: Em Attacks
>	 computing: chinese Supercomputer
>	 consumer Electronics: 3-D tv Sports
>	 Semiconductors: Nonvolatile Logic

>	 Hr Southwest conference, Fort Worth, tX

Nov 1 Oct 9 Oct >	 	Aerospace: uAv Networks
>	 computing: paper Electronics

>	 telecommunications: IEEE mILcOm, Orlando, FL

Dec 1 Nov 8 Nov >	 Aerospace: repurposing SLAc >	 telecommunications: IEEE GLOBEcOm, Anaheim, cA
>	 	Semiconductors: IEDm, San Francisco, cA

For advertising information, call +1 212 705 8939, or 
visit http://advertise.ieee.org/contact/product.

www.spect rum. ieee.org

Winner of 20 editorial awards in 2010

Editorial calendar is subject to change.
real-time Editorial calendar can be found at http://advertise.ieee.org/print/spectrum..



Print advertising

Full circulation advertising rates

Banners/Impressions

size cpM 50,000 75,000 100,000 150,000 200,000

LEADErBOArD 728 X 90 $80  $4,000 $6,000 $7,500 $11,500 $15,000 

mEDIum rEctANGLE 300 X 250 80  4,000 6,000 7,500 11,500 15,000 

vErtIcAL rEctANGLE 240 X 400 70  3,500 5,250 6,500 10,000 13,000 

SQuArE 250 X 250 70  3,500 5,250 6,500 10,000 13,000 

WIDE SkYScrApEr 160 X 600 70  3,500 5,250 6,500 10,000 13,000 

SkYScrApEr 120 X 600 70  3,500 5,250 6,500 10,000 13,000 

ButtON 120 X 90 45  2,250 3,375 4,000 6,250 8,000 

size per week per month

pEEL/tEAr BAck 800 X 600 10,000 35,000

INtErStItIALS 640 X 480 10,000 35,000

content Sponsorships

type Frequency 50,000

BANNEr rOADBLOckS Home page per day $3000

channels per month 6000

video per month 3000

podcasts per month 1000

mIcrOSItES please contact sales person.

Lead Guarantee programs

rate Leads

SINGLE SpONSOrED WEBcAStS $13,000 per sponsor 300

muLtISpONSOrED WEBINArS 7,000 per sponsor 300

WHItE pApErS 4,000 per sponsor 150

For more detailed information, please contact sales person.

Alerts and Newsletters

IEEE Spectum tech Alert

IEEE Spectrum computerwise Alert

IEEE Spectrum Energy Wise Newsletter

IEEE Spectrum robotics Newsletter

Institute Online Alert

IEEE—uSA today’s Engineer update
For more options, rates and availability, 
please contact sales person.

channel package rates available 
on request. Your local sales 
representative can create a 
custom technology channel 
marketing package for you 
that combines online content 
sponsorships, lead generation 
programs, newsletters and print.

production contact
Felicia Spagnoli
+1 732 562 6334

online mechanical specs
http://advertise.ieee.org/product/
online/banners

print mechanical specs
http://advertise.ieee.org/product/
print/spectrum

advertising Media center
http://advertise.ieee.org

circulation
• North American   250,000
• International   135,000

For advertising information, 
call +1 212 705 8939, or visit 
http://advertise.ieee.org/
contact/product.

North American Edition • 250,000 circulation

1x 6x 12x 18x 24x 36x

1 pAGE  $18,900  $17,850  $17,075  $16,275  $15,375  $14,700 

2/3 pAGE  16,050  15,250  15,000  14,750  14,000  12,450 

1/2 ISLAND  13,675  13,000  12,350  11,700  11,130  10,550 

1/2 pAGE  11,600  11,025  10,475  9,950  9,450  9,000 

1/3 ISLAND HOrIZONtAL  9,870  9,375  9,000  8,450  8,050  7,650 

1/3 pAGE  8,870  8,425  8,050  7,625  7,225  6,875 

1/4 pAGE  8,050  7,575  7,225  6,850  6,525  6,300 

North American Edition • Special positions

1x 6x 12x 18x 24x 36x

cOvEr 4  $23,625  $22,500  $21,525  $21,000  $19,250  $18,500 

cOvEr 2 & 3 & cONtENtS  22,050  21,000  20,000  19,000  18,250  16,800 

International Edition • 135,000 circulation

1x 6x 12x 18x 24x 36x

1 pAGE $10,500 $9,975 $9,475 $9,000 $8,550 $8,125

2/3 pAGE 8,925 8,475 8,050 7,650 7,275 6,900

1/2 ISLAND 7,575 7,200 6,850 6,500 6,175 5,875

1/2 pAGE 6,450 6,125 5,825 5,525 5,250 4,975

1/3 ISLAND HOrIZONtAL 5,500 5,225 4,950 4,700 4,475 4,250

1/3 pAGE 4,950 4,675 4,450 4,225 4,025 3,825

1/4 pAGE 4,100 3,900 3,700 3,525 3,350 3,175
  All rates are for 4-color, 2-color and black & white ads.

Online advertising

www.spect rum. ieee.org



supplied advertising Material
Electronic Advertising Files: 
— press-ready Adobe pDF files (preferred) 
— EpS Files (Note: When saving as EpS file, be sure to include tif images 
in cmYk and supply a list of fonts that are used within that file. Send EpS 
files on cD along with original application file with digital proofs — color if 
applicable.)

Proofing: For color ads, 1 SWOp press proof with color bars or 
off-press proof.

Maximum Screen: 133 lines

Maximum Tonal Density:
Black & White 85% for areas not intended to print solid. 
Black & 1 color  160% 
4 color   300% with only one solid.

Trim Size: 77⁄8" x 101⁄2". the live copy area for bleed is 7" x 10".

Live Material for Bleed Units: For bleed pages, columns, and halves, 
keep essential matter 3⁄8" from top and bottom and 1⁄2" from left and 
right side of all pages, and at least 5⁄8" from bleed edge on both pages 
of facing page spread.

Live material in facing pages should not be closer than 1⁄8" on each 
page to center fold. publisher reserves right to crop 3⁄16" from either 
side of full pages and two-column units and 1⁄4" from either side 
of one-column units to compensate for variation in trim page size. 
Engraver’s mark must be etched in bearer top and bottom at center  
of each page for guide in cutting apart.

Mailing Instructions
Send all orders, contracts, proofs, and films to IEEE Spectrum magazine, 
Advertising production Department, 445 Hoes Lane, piscataway, NJ 
08855. telephone +1 732 562 6334, Fax +1 732 562 1745, E-mail: 
fs.ieeemedia@ieee.org.
 
Issuance and closing Dates
Published monthly: Issued last week of month preceding issue date.

Closing dates: Space reservations 1st of month preceding date of issue 
(12 noon pacific Standard time). copy to be set 1st of month preceding 
date of issue. complete films or artwork 8th of month preceding date of 
issue. cancellations not accepted after closing dates. cancellations not 
accepted on cover and preferred position contracts without written notice 
to publisher 30 days before closing date.

general Information
printing material will be destroyed 12 months after issue date unless 
otherwise instructed in writing. Inquiries concerning printed reproduction 
should be submitted within 3 weeks of issue date.

Production Charge: there will be a minimum charge of $50.00 non-
commissionable for any changes to any ad.

contract and copy regulations
For contract and copy regulations, please visit  
http://advertise.ieee.org/product/print/spectrum. 

commission
15% of gross billing allowed to recognized agencies on space, color, and 
position, provided account is paid within 30 days from invoice date.

Frequency rates
Frequency rates are based on number of units within a 12-month contract 
year. two-page spreads count as two units. Space run in any advertising 
edition counts toward frequency. All positions are r.O.p. or publisher’s 
choice.

2011 Mechanical Specifications

unit Sizes Available

Inches non-bleed bleed

1 page 7" x 10" 81⁄8" x 103⁄4"
2 Facing pages 151⁄8" x 10" 161⁄4" x 103⁄4"

(Gutter Bleed)

2⁄3 page vertical 49⁄16" x 10" 55⁄16" x 103⁄4"
1⁄2 page Island 49⁄16" x 73⁄8" 55⁄16" x 8"
1⁄2 page vertical 31⁄4" x 10" 41⁄16" x 103⁄4"
1⁄2 page Horizontal 7" x 43⁄4" 81⁄8" x 51⁄4"
1⁄3 page vertical 23⁄16" x 10" 31⁄16" x 103⁄4"
1⁄3 page Square 49⁄16" x 43⁄4" 55⁄16" x 51⁄4"
1⁄4 page Square 31⁄4" x 43⁄4" —
1⁄6 page vertical 23⁄16" x 43⁄4" —
1⁄12 page vertical 23⁄16" x 23⁄8" —

Millimeters non-bleed bleed

1 page 178mm x 254mm 206mm x 273mm
2 Facing pages 384mm x 254mm 413mm x 273mm

(Gutter Bleed)

2⁄3 page vertical 116mm x 254mm 135mm x 273mm
1⁄2 page Island 116mm x 188mm 135mm x 204mm
1⁄2 page vertical 83mm x 254mm 104mm x 273mm
1⁄2 page Horizontal 178mm x 121mm 206mm x 133mm
1⁄3 page vertical 56mm x 254mm 81mm x 273mm
1⁄3 page Square 116mm x 121mm 135mm x 133mm
1⁄4 page Square 83mm x 121mm —
1⁄6 page vertical 56mm x 121mm —
1⁄12 page vertical 56mm x 60mm —

NOtE: millimeters are only used whole

For advertising information, call +1 212 705 8939, or  
visit http://advertise.ieee.org/contact/product.

www.spect rum. ieee.org



Don’t count 
who you 

reach,  
reach who 

counts!

Our 2011 ADvISOrY BOArD rEADS LIkE  
A WHO’S WHO OF tEcHNOLOGY INNOvAtION:

gerard a. alphonse  IEEE Life Fellow, GAA Associates

Marc t. apter  IEEE Life Senior member (urS corp. through 6/30/11)

Francine D. berman  IEEE Fellow, rensselaer polytechnic Institute

Jan brown  IEEE Senior member, Jan Brown consulting

raffaello D’andrea  IEEE Fellow, EtH Zurich

roberto de Marca  IEEE Fellow, pont. catholic university--puc rio

hiromichi Fujisawa  IEEE Fellow, Hitachi, Ltd.

Kenneth y. goldberg  IEEE Fellow, university of california, Berkeley

susan hackwood  IEEE Fellow, california council on Science and technology

bin he  IEEE Fellow, university of minnesota

Erik heijne  IEEE Fellow, cErN

charles h. house  IEEE Fellow, Stanford university

christopher J. James  IEEE Senior member, university of Warwick

ruby b. Lee  IEEE Fellow, princeton university

John p. Lewis  IEEE member, Weta Digital, Ltd.

t. M. Mak  IEEE Senior member, Intel corp.

carmen s. Menoni  IEEE Fellow, colorado State university

David a. Mindell  IEEE member, massachusetts Institute of technology

c. Mohan  IEEE Fellow, IBm Almaden research center

Fritz Morgan  IEEE member, philips Solid-State Lighting

andrew M. odlyzko  IEEE member, university of minnesota

Larry smarr  IEEE member, university of california, San Diego

harry L. tredennick III  IEEE Fellow, Gilder technology report

sergio verdu  IEEE Fellow, princeton university

Jeffrey M. voas  IEEE Fellow, NISt

William E. Weihl  IEEE Senior member, Google

Kazuo yano  IEEE Fellow, Hitachi, Ltd.

IEEE Spectrum and IEEE Spectrum Online content 
drives the response and results you need to help build 
a lasting relationship between the brightest minds 
and your brand.

www.spect rum. ieee.org
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